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HELLO!
I am Breland Brandt
I am the founder of digital 
marketing agency, 
Connect Media Group
You can find us at 
@connectmediasocial 
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Signmakers.com 
A look inside signmakers.com 
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“

”

For over 25 years, Signmakers has been making custom signs in Los 
Angeles. 

Business owners, event planners, sole proprietors, architects, and 
designers trust them  to create a custom signage solution to attract 
customers and increase the visibility of their brand.

Signmakers began in 1993 in Southern California as a regular sign shop 
that served the signage needs of local businesses. Since then, they have 
evolved into a boutique & design oriented custom shop.



“

”

"It has been a great pleasure working with Connect Media. We came to 
them looking for on site - optimization services and they have since 
assisted us in the navigation of the digital space.

Paul Stoaks

Signmakers

https://connectmedia.biz/signmakers.com
https://connectmedia.biz/signmakers.com


What were the issues/challenges facing your client?

● Looking to work with a company that could provide results 

● Had experiences with agencies before but just was not 

satisfied 

● Owner knew about Search Engine Optimization and 

wanted to drive more traffic to his website. 

6



Organic Traffic 
How we leveraged content to increase 
organic traffic to the signmakers website
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Strategy Consulting 

Connect Media Group and 
Signmakers met regularly to 
assess strategy and growth 
opportunities. 

How we did it? 

Web Development

The website is built with an open 
source CMS, features responsive 
design, strong calls-to-action, and 
content translated into 6 
languages.
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How did we do it? 

Content Creation

We leveraged a video 
review our client 
received from a 
Health/Beauty 
Influencer with over 1 
million followers. 

Email Marketing

We leveraged an 
email list of over 500 
contacts and sent a 
targeted campaign, so 
we could establish a 
brand voice for 
Signmakers within 
their customer base. 
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What happened? 

● Signmakers organic traffic 
levels increased by 69%
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● With the increase in traffic we were able to 
then build a lookalike audience, which we 
used to decrease AD Spend on Facebook 
Advertising and narrow down the perfect 
customer for the Signmakers brand.


